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Promoting your speaking engagements is an easy way to keep your audience updated on where you
are speaking, your thought leadership topics and, if it's a public event, allow registration to the event.
Strategically promoting your speaking engagements via social media and other marketing tactics
helps to funnel your events out to various segments of your audience. Here's how to promote your
speaking engagements prior to, during and after the event.

10 Tips to Promote a Speaking Engagement Prior to the Event

Once you have confirmed that you will speak at an event, make sure to publish this information on
your website's event or speaking engagements section. Depending on your target audiences, you will
need to strategize which social media platforms are most effective. Facebook, Twitter and LinkedIn
will provide the essential coverage for your speaking engagements. Here are some other tips on how
to promote a speaking engagement prior to the event:

1. Start promoting your engagement at least a month prior to the event.

2. In addition to including the conference registration information on your website, add it to your
email signature, and eNewsletter.

3. Create a blog post about the event and highlight sessions colleagues will be speaking at, tips
on navigating the event, event city highlights, and recommended social activities at the event.



